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A CELEBRATION OF OUR CEDARVILLE FAMILY
In the past fiscal year, Cedarville’s extended family of
alumni, parents, faculty, staff, and ministry partners
gave $5,697,654!
Thank you to all who have invested in this ministry for
the Word of God and the Testimony of Jesus Christ.
Consortia Churches
$141,526 $132,848
Foundations
$523,413

Alumni
$723,631

Who Gave
in
2013–14?

Parents, Faculty,
Staff, and Friends
$3,239,329

Corporations
$936,817
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/cedarvillealumni
/cvillealumni

ALUMNI

cedarville.edu/alumni
Every university asks its alumni for gifts to help keep costs down
for students, and Cedarville is no different. But, for our alumni,
it’s not just about making college affordable. It’s about passing
along the experiences that made a difference in their lives at a
formative age. If we received a quality education, if we made
lifelong friends, and if we grew in our relationship with God at
Cedarville ... why wouldn’t we want to give back? Thank you for
your part in the celebration.

BY THE NUMBERS
ALUMNI EVENTS
 958 people attended 34 events.
 29 Alumni Chapters across the country.

HOMECOMING 2013
 1,188 attended, including children.
 534 families attended.
 47% of families traveled from outside of Ohio.
 31% of attendees were young alumni (2004–2013).

ALUMNI GIVING BY GRAD DECADE
1940s
1950s

2

2.4%
30

1960s
291

1980s

442
455

2000s

472

2010–13

195

2014
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195

1970s
1990s

10.1%		
23.7%
13.9%
13.5%
9.7%
7.6%
8.5%
171

28.4%

5/15 DAY OF GIVING
Cedarville was given a huge challenge: If we as a University could raise
$51,500 in a single day — May 15, a generous donor would give an
additional $25,000 for scholarships.
To accomplish this challenge, Cedarville held its first 24-hour
social media giving challenge. Faculty, staff, alumni, and
current students took to Facebook, Twitter, email, and
the phone to ask family and friends to participate. By
the end of the day, the goal for the giving amount,
and our goal of 515 alumni donors, was blown out of the water!
Our alumni and friends stepped up in a big way: Nearly 700 donors
participated, raising a total of $128,376.03! Of the 700 who gave, 72
percent were alumni. Thank you for making this a huge success for
Cedarville University and for being an encouragement to the entire campus.

TOTAL DONORS (700)

376
196
128

85.7

Friends

Alumni

Recent
Grads

(2004–2014)

As the months and years passed after graduation, it
took being back on campus recently to remind me what
a treasure Cedarville is to me. I was thrilled to be at a
place financially where I could be a part of the 5/15
challenge to help bless this institution that had become a
precious home to me.
Tisha (Tapp) Smith ’01
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FACULTY/STAFF
Organizations across the country joined in the national
#GivingTuesday day of giving, and Cedarville was no
exception. Faculty and staff members were challenged
to raise our overall percentage of giving to more than 60
percent. Our faculty and staff far surpassed this goal!
Due to this generosity, two students received $2,500
unexpected scholarships. Our President, Thomas White,
was able to call these two students during Christmas break
and surprise them with the good news.
Thank you to the faculty and staff who provide meals for
students, have mentoring relationships with our students,
and who sacrifice financially so that students can complete
their education at Cedarville. They are on the front lines
to our students, and their financial gifts send a powerful
message to the students that we believe in them and we
believe in what Cedarville can accomplish when we come
together.

BY THE NUMBERS
 79% of faculty and staff gave in 2013–14 — almost
double from last fiscal year!
 More than $318,000 was given in 2013–14 by faculty
and staff members.

CEDARVILLE SOCIETY
cedarville.edu/cedarvillesociety

We are thankful for this faithful group who stands alongside
Cedarville as we proclaim the Gospel for the Word of God
and the Testimony of Jesus Christ.
Employees (6%)
Friends (15%)

230
Cedarville
Society
Members

Alumni (56%)

Parents (23%)

Loyal. Faithful. Consistent. These are some of our favorite
words to describe our Cedarville Society members. What
once started as the President’s Associates, the Cedarville
Society is our longest-standing, most faithful group of
donors to the Cedarville Fund. Because of this group
of faithful donors, Cedarville is able to count on annual
financial support of close to $250,000 each year. They
have grasped the vision for Cedarville University and have
supported our vision through prayer and financial support.

90%
80%
70%
60%
50%
40%
30%
20%
10%
2011–12

2012–13

2013–14

My Cedarville story would not exist
without the overflowing love of Cedarville’s
scholarship donors and their beautiful
desire to enable students to pursue
their calling.
Rebecca Adams ’17
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WILLIAM GIBSON
SOCIETY
cedarville.edu/gibson

William Gibson Society members have elevated Cedarville to family status by
including us in their estate plans. We could not be more grateful for their commitment
to preserve Cedarville’s heritage and ensure its future for generations to come.
These special alumni, parents, staff, faculty, and trustees make long-term
investments to provide for student scholarships and academic programs.

BY THE NUMBERS
 William Gibson Society members gave $246,221.
 New members committed $1,099,500.
Employees (7%)
Friends (18%)

330
William Gibson
Society
Members

Parents (49%)

Alumni (26%)

NAMED SCHOLARSHIP DONORS
At Cedarville University, we appreciate our named scholarship donors! They have
provided tremendously for so many of our students, all while honoring family
members or friends who had a significant influence in their lives.
Without support from churches, individuals, and families through named donorfunded scholarships, many Cedarville students and their families would have to
confront significant financial pressures. Students often testify how the awarding
of a donor-funded scholarship has served as a reminder of God’s provision while
they pursue their passion.

IN MEMORIAL:
It is with gratitude that we
remember individuals from
the William Gibson Society
who passed away this year.
We express our sincerest
condolences to their family
members.
 Richard D. Anderson
 Eugene Apple
 M. Carol Armstrong
 Yvonne Bauman
 Martha A. Benham ’41
 Edward J. Cragoe, Jr.
 Martha E. Cultice ’50
 Roger A. Curtis ’72
 Nathan S. Elder
 Walter F. Garland ’54
 Rachel Grapentine
 Clarence E. Gray ’37
 John H. Harshbarger
 James C. Hartman ’52
 Gary L. Johnson ’66
 Kenneth E. Judy ’51
 Dale E. Miller
 Shirley K. Schneider
 Mildred J. Thorsen

BY THE NUMBERS
 15 new named scholarships established.
 More than 525 named scholarships presented.
 More than $925,000 in named scholarships awarded.
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Look for other exciting ways to be involved
at cedarville.edu/advancement.

$5 million

SCIENCE AND ENGINEERING
EXPANSION CAMPAIGN
cedarville.edu/expansion

Our science and engineering programs consistently produce graduates who
pursue career excellence with a Gospel purpose. To continue our leadingedge tradition, Cedarville embarked on a $5 million campaign for expanded
classroom space, updated lab facilities, and state-of-the-art technology.
$2.87 million

As of October 31, 2014, we
have raised $2.87 million in
gifts and pledges toward the
$5 million goal.

The new Gross
Anatomy Lab was
part of phase one of
the Science and Engineering
Expansion Campaign.

Thank you for partnering with us to offer God-honoring instruction for future
scientists and engineers.

When you are a part of a team accomplishing
a common mission you believe in, you go all in.
This involves time, energy, and money. Giving is a
statement that you’re all in with the mission
of the University.
Jon Wood
Vice President for Student Life and
Christian Ministries

